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LeadersisipO abouthangi Arthur is one of the world's Top 10 most influential
the mindset of the individual or Leadership Gurus according to Gurus International. He has
grouputinthecultivatodan more than 21 years experience specializing in psychological
CHRERRORRCICURENEORR SRR | approaches to leadership and culture transformation. He is
QRSN RRR ) o RRARCRT: 8= IRReRIR: | the best selling co-author of "The 6 Dimensions of Top
Achievers", and author of "Identity Intelligence" and
DNRGRREERENERE | | essons from the Monkey King". Arthuris also the developer
of the CBCI (Colored Brain Communication Inventory) and
HDMA Emotional profiling tools used for "Psycho-
Productivity" management. /
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This intensive workshop is designed to train you as a Leadership speaker who can fire the Leadership Speake?&

imagination, ambition and inspiration of your stake holders, and establish a “Brand Congruent”
leadership presencetoinspire your people and the mediainline with your organization’sidentity.

Trainer

With this range of Directive Communication™ psychology-based techniques, you will discover
extraordinary depths to your speaking qualities that profoundly impact your audience’s
perception of you and your organization.

You will motivate, challenge, excite and revolutionize your audience’s perception of what your
organization standsfor, andits affectsthem.

I £i8 £+C-132j-«£E-

A suoessful participant of this course will be able to:

Develop apersonal brandidentity
Have the ability to inspire media and publicthrough your personal charismatic presence

Use the Directive Communication™ psychology to create enthusiasm and action in your people and other stake holder
audiences

Cultivate anenvironment of brand awareness and brand alignment to create congruentinter-organization
Find your personal Brand identity to augmentyourand your organizations credibility

Establish and maintain a purposeful and consistent brand identity through your action in your interviews and media
appearances

Applythe DC3steps of inspiration to build powerful charisma
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Identify your brains communication processes to have greater flexibility, influence and impact on stakeholders with
differentagendas

Wh®& hou”lhdtend:

CEO's, Managing Directors, Managerslie ®dmplagame ns, HPeajde¢ct Managers, Brcandd&caredgeirss,
Consultantsermsmdsistant

C "2 O e~ lE08 G2 5 2 2] £\ 0
‘O mi-—£4 +65 6321 9135 &
DIRECTIVE" c~f===:+65 6322 0808

nnnnnnnnnnnnnnnnnnnnnnnnnn
CAN INSTITUTE OF

register@directivecommunicewiddnecoimecommunication. c oS b



